MARY PORTAS ‘HIGH STREET’ REVIEW
“If we are to improve our economy, the focus has to move towards supporting a range of small businesses to be successful. The agenda is currently being set by big supermarkets and developers. 
We have seen the way large supermarkets put many small shops out of business and form a monopoly stranglehold on our towns. 
We have seen the rush to build houses and roads fail spectacularly to lift the economy in Ireland and other countries, leaving a disaster zone of empty and derelict new buildings.

Inward investment is useful for manufacturing or processing, but big businesses can come and go, leaving great swathes of unemployment and brown field sites in their wake: Best to build our local businesses, businesses with a local commitment. And a wide range of businesses gives more stability.
Bigger is not always better. We need to stop cow-towing to particular types of big business and focus on supporting our local businesses and communities.  It is about having the economy and community connected and in balance, keeping the things that are important to us.” 

Cllr Marianne Overton 
Leader of the Independent Group

“The aim is not to resurrect the High Street of the 1970s or 80s, but to remodel the High Street so that it fits into the needs of consumers in the 21st Century. High Streets need not be just about shops but a wide range of attractions that will make people choose to visit, stay and spend. In summary, by developing some of the ideas put forward in the review, a visit to the High Street should be a destination of choice rather than an expedition of necessity.”

Cllr Clarence Barrett

Urban Commission Chair

Independent Group

The following is a collation of responses made by Independent councillors from a variety of locations including London, Lancaster, Lincolnshire, West Sussex, Gloucestershire, Surrey and Isle of Wight. The points are not exhaustive but represent a broad range of comments.  
· Licensing – supportive of ability to set licensing fees locally in order to reflect the social/commercial make up of an area and to stimulate diversity.  
· National Market Days - Lack of quality control/consumer protection on ‘National Market Days’. Danger of turning into a mass ‘Car Boot Sale’ of which there are already plenty. A ‘free for all’ in unregulated sales could undermine local economies, damage potential growth and remove protection for purchasers.

· Transport – crucial to the viability of ’High Streets’. Devolution needed to regions and councils to determine and commission the most appropriate and beneficial routes. 
· Planning – supportive of making it easier to establish a ‘change of use’. Supportive of separate class for betting shops. Welcome moves which will help tackle over saturation of particular type of shops. Ability to overturn local planning decisions by Planning Inspector should be reviewed and restricted.
· Charity Shops – too many can work against the appeal of a town centre and form unfair competition to ‘start ups’. Could rates concessions enjoyed by charity shops be extended to ‘new’ independent start ups? 
· Town Centre Safety – supportive of well lit, clean and welcoming town centres. Police presence should be carefully balanced as too many may make a place look like a crime hot-spot. Chuggers need stricter controls or banished altogether, can be seen as an intimidating presence. 

· Town Centre Appeal – use of clear signage a must. Apps for mobile phone to guide shoppers and to make searches for specific goods/outlets. Spaces to rest, entertain, relax a positive. Need to be a place that is more than shops, where people would choose to go rather than an out-of-town shopping centre. Town Centres also a place to live to maintain a 24/7 vibrancy. However, still need policies in place to protect shops, businesses and employment in our shopping areas.   

· Business Rates – although wrapped up in the LG Resource Review, retention of business rate growth seen as a positive step. Discounted or nil rates for new ‘start ups’ over a certain period of time could stimulate appeal and encourage diversity.   

· Empty Shops – when a business goes into receivership, rates on the premises are not payable while in the care of the receiver. Once winding up has been concluded, landlords may be inclined to leave with the receiver for as long as possible, thereby not paying rates but leave as an empty shop. Should there be a maximum time the receiver can hold on to the premises after completion of winding up before giving back to landlord?    
· Free car parking – this drew a mixed response. Controlled free parking is open to a variety of interpretations, but there is support for a short period (1-2 hours?) of free parking. Also targeted free parking at certain times of the year. For example, LB Bexley have introduced free car parking in 12 of its Town Centre car parks from 24th to 27th of December and then 1st and 2nd January. Unintended consequences could be that parking spaces may be all used up by shop/retail/staff or commuters which may leave little room for anyone else. Important that parking ‘initiatives’ are determined locally as one size would not fit all.
· League Tables – based around how well councils assist local businesses and car parking provision. Completely unnecessary and adds yet more bureaucracy where there should be less.

